How does pricing affect investors' product choice? Evidence from the market for discount certificates by Entrop, Oliver et al.
           
               
                  
                  
                          
                                   
                                               
                                             
                                       
                                     
                        
                                           
                                                     
                                                     
                                                     
                                                     
                                                     
                                                     
                                                     
                                                     
                                                     
                                                     
                                                     
                                                     
                                                     
                                                     
                                                     
                                                     
                                                     
                                                     
                                                     
                                                     
